
Learn more at meetmarigold.com

of consumers say  
they are sharing less data 
with social media platforms 
because it’s too hard to track 
how their data is being used

of consumers are  
engaging with 
social media less 
for the sake of 
their mental health

68%55%
of consumers don’t  
think social media 
platforms do 
enough to delete 
harmful content

72%

of consumers 
don’t trust the advertising 
they see on social media63%

Data from Marigold’s 2024 Global Consumer Trends Index

To safeguard yourself from the possibility of waning social 
engagement, ensure you have strategies in place for more 
direct communication channels outside of social, 
like email and SMS.

How do consumers feel about 
social media in 2024? 
You might be surprised. . .

of consumers have  
made a 
purchase from 
a social media 
advertisement 
in the last year

48%

of consumers have  
made a purchase 
from a social 
media post in 
the last year

43%

There’s no doubt 
social is critical 
for marketing.

But concerns ranging from data privacy to 
content moderation to mental health effects 

are hard to ignore. 
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