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How do consumers feel about
social media 1in 2024?

YOU MIGHT BE SURPRISED...

THERE’S NO DOUBT
SOCIAL IS CRITICAL
FOR MARKETING.
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But concerns ranging from data privacy to
content moderation to mental health effects

are hard to 1gnore.
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To safeguard yourself from the possibility of waning social

engagement, ensure you have strategies in place for more

direct communication channels outside of social, ‘
N
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like email and SMS.
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Learn more at meetmarigold.com
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